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It’s no secret that local directory/consumer review websites are popular among
consumers looking for recommendations before dining out, hiring a contractor, or even
picking a dentist or day spa. Yelp reported around 138 million monthly unique visitors in
the second quarter of 2014, searching among over 61 million local reviews. The bottom
line is that solid reviews and multiple stars on local search sites can drive sales; on the
other hand, and to the chagrin of business owners, low ratings and a spate of one-star
rants displayed prominently at the top of a listing can drive customers away... Continue
Reading
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